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D I G I T A L  C A S E  S T U D Y

T H E  D E T A I L S

Paragon Place is a luxury apartment community defined 

by upscale design and standout amenities—but leasing 

momentum had plateaued in the low 90% range, just 

short of stabilization. To push past the finish line, the 

team needed R360 and  a sharper, more dynamic digital 

strategy to capture attention and convert demand for 

the final remaining units.



CO M M U N I T Y: 

PA R A G O N  P L A C E G O O G L E  A D S ,  FA C E B O O K  A D S ,  S E O

S E R V I C E S : 

F P O

T H E  G O A L

Increase occupancy from the low 90% range to 100% by converting the 

remaining available units into signed leases.

T H E  C H A L L E N G E

Our major hurdle was leasing the last units—often the most difficult 

to move. While Google Ads campaigns were generating consistent 

clicks and conversions, cost-per-lead (CPL) was higher than desired, 

limiting efficiency. Additionally, traditional search-based ads lacked 

the visual impact needed to fully communicate the property’s luxury 

positioning and amenity-driven lifestyle.

S T R AT E G I C  S O L U T I O N

We shifted the strategy toward a Paid Social–first approach, leveraging 

high-quality, visually compelling creative to better showcase the property’s 

premium features. This pivot allowed the marketing to tap into lifestyle-

driven decision-making, rather than relying solely on intent-based search.

Paid Social quickly became the top-performing channel, generating 60% 

of total conversions—an atypical outcome compared to most campaigns. 

Performance improved further by highlighting standout amenities, like 

the property’s pickleball courts. This visual-first strategy ultimately drove 

stronger engagement, more efficient lead generation, and accelerated 

lease-up of the remaining units.
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Want to see what Resident360  
can do for your properties?

Contact us for a complimentary  

digital marketing audit.

Email, Call or Click Tammy Casserly: 

tammy@resident360.com   |   508-335-9869   |   resident360.com

http://resident360.com

